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Motherson started in
1975 in Delhi as a
partnership between my
mother the Late
Shrimati Swaran Lata
Sehgal and me.

Our name signifies our
aim to build relationship
of trust with all
stakeholders.



99%
automotive
focused,
100% Tier 1
0]
supplier.

Today.

US$ 11.7 bin.
in yearly
revenues.

: Operating 2

IS one over 270
facil N
of the world’s 4 countries. SRS
fastest growing Over ©
specialised 135,000 O
a Uto M Ot|Ve worldwide. %
component | ..
. Working NS
manufacturing with 33 joint I
companies Darthors. 3

for OEMs.



01 Wiring harnesses 02 Vision systems 93 Iélllodule & Polymer 04 Technology & Software
roducts

05 Metal Products 06 Retail & Services g7 Aerospace, Defence & 08 Logistics
ecurity




VISION

Tobea
globally
preferred
solutions
provider

We follow the
customer and
aim to be part
of their
success.






CHAKRA

How
Motherson —
Cl’eates , ésﬁed
value. B

- Organically
. Partnerships
Acquisitions

This chakra
creates a virtuous - 2 Return | O

- OCUS ON on trust ncrease
circle for all consistent content, value
stakeholders. outstanding per car

performance
(QCDDMSES™)

|

Proud to
be part
of the success
of our
customers

*Quality, Cost, Design, Delivery, Manage, Safety, Environment, Sustainability.



Our growth
strategy

N Continuous
(ﬁrowth non-linear
throug growth.

joint ventures.

lnorganic
growth.

(22 acquisitions
completed.)

Organic
growth.




Thanks to
the trust of
customers
we rank
among the
top global
automotive
suppliers
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1T ORGANIC GROWTH

Supporting
customers
globally. ookl

NETHERLANDS FINLAND LITHUANIA REPUBLIC HUNGARY 41 countries.
POLAND SLOVAKIA RUSSIA
GERMANY ESTONIA
UK —
IRELAND -
JERSEY T
LUXEMB(;I;ﬁﬁ\I CHINA
USA | JAPAN
PORTUGAL SOUTH KOREA
MOROCCO o
MEXICO FRANCE DIA | HONG KONG
ITALY 1 THAILAND
CROATIA UAE SINGAPORE
SERBIA CYPRUS J | PHILIPPINES
MACEDONIA | INDONESIA
BRAZIL
MAURITIUS
ARGENTINA
SOUTH SRI LANKA AUSTRALIA

AFRICA




2 INORGANIC GROWTH

Approach to
acquisitions.

05

Huon Corporation
Australia

(Door trim business)

08

01
Wexford Electronics
Ireland, (Wiring harness)

Asset purchase

purchase

Motherson has integrated 22 acquisitions,
bringing a wide range of solutions to
customers.

Dagger Frost Tools

India (Gear cutting tools),
Strategic business units
purchase

06
* ASL Systems * eiiocorp
UK (Wiring harness), Asse UK (Rear view mirrors)

12

17
Abraham and Co

Sintermetal SA Ltd
Spain (powder Hungary
metal parts), (Plastic molding

Share purchase

automotive
business unit)

21 22
Reydel Bombardier
Netherlands UK (Wiring
(Interior, harness)
polymer .
modules),

Share Purchase

Q00 -0 - 00 -0 -0000

Emplre Rubber
Australia (Rubber moulding
business), Asset purchase

Reiner Preclsmn
Germany (Machined metal
components), Asset

purchase

03
G&S Kunststofftechnik GmbH
Germany (Plastic injection

moulding), Company purchase
04

F.P. Formagrau
Czech Republic (Plastic
injection moulding),

Company purchase

Peguform,
Germany (Interior &
exterior polymer

modules)

11
Vacuform 2000

South Africa
(Thermoformed
polyethylene and

blow moulded
components)

Stoneridge Inc
Wiring Harness
division

USA (Wiring harness)

13

Scherer & Trier
e Germany (Extruded

plastic parts), Asset

Purchase

14

Minda Schenk

Germany (Plastic

molding), Asset

purchase

15

16

Magneti Marelli Shock
Absorbers Pvt. Ltd
India (Stake purchase)

Kobek Siebdruck
GmbH & Co. KG
Germany (lllumination

solutions), Share purchase

19

PKC Group
Finland (Wiring
harnesses), Share
Purchase

20

MS Global India
a Pvt. Ltd (MSGI)
India (Sheet Metal
Parts), Share
Purchase



@

33

existing
JV
partners

9

countries

of origin
of JV

partners

3

highest
number
of JVs
with one
partner

31

total
number of JV
companies
working
with

36

age
of our
oldest
partnership



Investor trust e,

through

coONnsi Stently ........ MSSL
delivering on
long-term

targets.

$ 5 billion

$ 8.6 billion $ 9.1 billion

$ 5.7 billion $ 6.5 billion

1billi
$ 0.02 billion $ 0.23 billion

2000 2005 2010 2015 2016 2017 2018 2019 2020

. MSSL Targeted . MSSL Achieved



0 —©

USD 18 bn (MSSL) 40%
FY 19-20. ROCE

GEVELE))

(Consolidated)

5 year vision

Our fifth

5-year plan. © 4
3CX15 40%

(No Country, Customer, d IVIdend
Component to (Of consolidated
contribute more than profit)

15% to our revenues)



Disruption



Four major trends.

connected autoNnoMous shared electric



Mothersonis a
powertrain agnostic
OEM supplier.

Combustion Hybrid

Electric



O



Opportunities to
Increase content and
value per car.

Our parts fit all future trends.
Connected
0 0
O




A total transportation
solutions provider




Don’t place bets.
Follow the needs of the customer.
Respond quickly.



e

With 32
design
centers and

6 tool rooms,
in over 270
facilities in
41 countries.




TARIFFS AND THE 'HE-MAN’ CRISIS

We follow a globally
local strategy.

Our approach

« Manufacture and supply in the
same region (Not for exports)

- SUpport local customers
through local teams

» Quickly react and adjust to
changes in environment

» Slower growth in one region
gets balanced with faster
growth in another region

- Have a balance portfolio -
3CX15



Good times or
bad times, there
are always
opportunities



O

Like then,
valuations
are coming
down

This brings great
new acqguisition
opportunities to us.







Top line is vanity

Bottom
line
IS sanity

Cash in bank is reality

Never pursue top
line for the sake
of top line



Never
compromise
the quality
of our
product




Tied together
with mutual
trust.

People are the
foundation




“The most adaptive wins.”

Charles Darwin




“Knowledge

gets you from
A to B.

MBA vs.
creativity.

Imagination
gets you
anywhere.”




ANE
chalo.

The Motherson
approacn Is Not
nased on examples
from corporate
Nistory.

We believe we can
and must write our
own history.




samvardhana
motherson

Thank you.



